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Winter Texan Study 2009-2010 

Fast Facts 
 
 

Study Methodology 
 
Place:    25,000 questionnaires distributed in the Winter Texan Times 
Date:    January 2010 
Participants: 1138 completed Winter Texan questionnaires  
 84 RV/Mobile home park questionnaires 

 
 

Winter Texan Demographics 
 

87.2% 
married 

70 
Years old 

66.3% 
Some college 

88.1% 
Retired 1+ 

years 

$50,400 
Household 

income 

 
 Winter Texans are younger, more educated and have higher incomes than the 64+  
 US population and come from the following states/country: 
 

15.90%
11.60%

8.20% 7.40% 7.20% 7.20%
3.40% 3.20% 3.10%

9.00%

23.90%

Home State

 
 

Valley Stay Characteristics 
 

 Stayed in the Valley 4.43 months 

 Had come for 9.1 years, including this year 

 Reasons for coming to the Valley:  
 

88.4% 
Climate 

63.9% 
Friendly 
people 

52.7% 
Winter 

vacation 

49.8% 
Social 

activities 

42.5% 
To visit Mexico 
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 While in the Valley, Winter Texans visited:   
 

90.5% 
Flea markets 

74.2% 
Mexico sites 

68.0% 
Music/jams 

59.1% 
Beach 

48.2% 
Festivals 

 
 

 While in the Valley, Winter Texans live in: 

1.2% 0.6%
4.7%

44.0% 43.3%

1.4% 0.5% 3.0% 0.8% 0.3%

Hotel/ 
motel

Own 
apt/ 

condo

Own 
house

Own 
mobile 
home

Own RV Rent 
apt/ 

condo

Rent 
house

Rent 
mobile 
home

Rent RV Stay with 
family/ 
friends

Housing Type

 
 

Winter Texan Health 
 

 55.1% of Winter Texans are in very good to excellent health 

 36.2% of Winter Texans were vaccinated for the H1N1 flu  
 

Excellent

11.3%

Fair
11.3%

Good
32.3%

Poor
1.4%

Very 
good
43.8%

Perceived Health 
Status

No
63.8%

Yes
36.2%

Winter Texans 
Getting a H1N1 Flu 

Vaccine

 
 

 68% of Winter Texans have Medicare A and B 

 53.3% of Winter Texans have private insurance 

 75% of Winter Texans believe that the quality of prescriptions and dentists in 
Mexico meet or exceed their expectations  

 89.7% of Winter Texans get healthcare information from healthcare professionals 

 73.9% of Winter Texans get healthcare information from friends and family 

 39.8% of Winter Texans get healthcare information from the Internet 



Valley Markets and Tourism Research Center 3 

Winter Texan Valley Spending 2009-2010 = $10,700 per household 
 

 
 
 

Grocery
15%

Eating 
out
10%

Housing
34%

Transp.
6%

Medical
9%

Entertain   
ment

5%

Clothes
4%

Utilities
7%

Other
10%

Monthly Expenditures

Auto
19% Elect-

ronics
4%

RV
9%

Mobile 
home
43%

House/ 
condo
15%

Property
10%

One-time Major 
Purchases

 
 
 
 
Assuming 75,000 households, the direct economic impact on the 
Valley economy is about $802.5 million 
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